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CHALLENGE 3:
November 3-December 7

THE ISSUE

World AIDS Day is December 1. At the core of our mission, is the fight to end the AIDS 
epidemic through effective, life-saving programs. Tremendous progress has been made 
along this front: in 2013, for the first time ever, more people were newly added to treatment 
globally than were newly infected with HIV—a real tipping point in this fight. Also, in the 
past decade the number of sub-Saharan Africans on ARV treatment increased from 50,000 
to more than 9 million. It is truly a global effort, and Americans should be proud of the 
bipartisan support we’ve leveraged.

ONE Campus is proud to partner with our sister organization (RED), and Moleskine, for a 
letter writing campaign with a twist. Advocacy is an art. The Moleskine notebook is your 
canvas.

The letters and art created through this challenge will be featured as a part of (MOLESKINE)RED 
#oneREDday hashtag campaign to help raise awareness in support of the fight against AIDS. 
The #oneREDday campaign calls on people around the world to use their notebooks to 
share ideas, stories, and sketches about their role in the fight against AIDS.

 

OBJECTIVES

1 Tell the story of an AIDS-free generation through advocacy art, photos, and letters—using 
a Moleskine notebook as your canvas.  

2 Tell your Member of Congress to continue supporting life-saving programs like the Global 
Fund and PEPFAR to create an AIDS-free generation.

3 It’s also time to tell your Members of Congress something they don’t hear too often—
thank you! US commitments to fighting global HIV/AIDS are making a real impact and 
their support is saving lives.

 

Advocacy is an Art
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HOW IT WORKS

 Each chapter will receive one 8’’x12’’ Moleskine 
notebook. To request yours, send an email to: 
brandi.geurkink@one.org 

 Fill your notebook with attention-grabbing and 
creative letters, photos, art, poetry, illustrations, 
stories, and more. Remember to thank your 
Member Of Congress for the US’s bipartisan legacy 
of supporting programs to fight HIV/AIDS globally 
and ask him/her to continue funding programs like 
the Global Fund & PEPFAR.

 Utilize social media. Take photos along the way and 
share them using the hashtag #oneREDday. ONE, 
(RED), and Moleskine will share the best ones on 
our social media channels and we will give bonus 
points each week for the best photos we receive. 

 Send your Moleskine notebook back to the ONE 
office by December 7—we’ll get you shipping labels 
so you won’t have any out-of-pocket costs—we 
wouldn’t dare dip into your burrito funds.

 

CAMPAIGN ACTIONS

 Work with several academic departments to 
make your notebook as creative and diverse 
as your campus. Use your campus community’s 
unique skills and gifts to create a piece of expressive 
advocacy art that no Congressperson can ignore. 
For example, work with the English department to 
get creative writers to author a short story or poem 
explaining why they care about the Global Fund. Ask 
faculty in the Art department to provide extra credit 
to students who contribute visual representations of 
what an AIDS-free world looks like to them. Employ a 
good painter to decorate the cover in a creative and 
meaningful way.  Ask a math whizz to jot down an 
equation with an explanation for why it represents 
the tipping point to the beginning of the end of AIDS.

 Host a World AIDS Day coffee house.  Get a lineup 
of musicians, poets, and dancers from your school 
to strut their stuff. Give away coffee and treats in 
exchange for a completed blank sticky card inserted 
in the Moleskine notebook. Be sure the notebook 
is displayed prominently at the spot where you’re 
garnering letters, but have the cards on hand so that 
multiple people can fill them out at once. 

 Work with your school College Republicans & 
Democrats. Show your Member of Congress that 
fighting global AIDS is a true bipartisan legacy and 
draws upon no partisan ideological boundaries. 

 Tabling—the tried and true! Take turns as a team 
tabling each week in a high-traffic area on campus 
to generate as many contributors to your notebook 
as possible. Get creative in order to draw passers-by 
to your table and recruit them to join this campaign. 

 THE PRIZE

Challenge 3 winners will be chosen based on the creativity and compelling level of their advocacy art. How well did 
you tell the story, and advocate for, an AIDS free generation? How many hand-written letters did you generate? How 
creative were you in working with your campus community to produce a piece of advocacy art that is representative 
of your school?

The top three chapters will receive a prize pack from Moleskine, (RED), and ONE. The best Moleskine notebooks will 
be showcased on oneREDday.com, and the top schools will receive 2500 bonus points. 

mailto:brandi.geurkink@one.org
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SAMPLE LETTER

Dear Representative/Senator __________,

Thank you for ensuring the United States continues our bipartisan support of lifesaving programs like PEPFAR and 
the Global Fund to Fight AIDS, TB, and malaria, including a contribution of $1.65 billion to the Global Fund in FY2014. 
So far, the Global Fund has helped provide almost 7 million people with lifesaving AIDS treatment and 360 million 
with testing and counseling. Please make sure the United States continues to support this effort by contributing the 
maximum amount in FY2015.

GLOBAL HIV/AIDS STATS & TALKING POINTS

Incorporate these key messages into your art project!

 Since AIDS was discovered, 78 million people have 
been infected with HIV and 39 million have died of 
AIDS. 35 million people are living with the disease 
today.

 In 2013, HIV/AIDS killed 1.5 million people, 1.1 million 
of whom were living in sub-Saharan Africa.  Life-
saving antiretroviral treatment is available, but only 
37% of those infected are able to access it. 

 In 2013, for the first time ever, more people were 
newly added to treatment globally than were newly 
infected with HIV.

 Today, about 12.9 million people are on lifesaving 
antiretroviral therapy, up from just 300,000 in 
2002. In the past decade the number of sub-
Saharan Africans on ARV treatment increased from 
50,000 to more than 9 million.

 In 2013, 2.1 million people became infected with 
HIV, 240,000 of whom were children.

 ARVs can help HIV+ mothers stay alive, while also 
reducing the risk of transmission of the virus from 
mothers to their babies to less than 5%.

 In the last 10 years, global child infections of HIV 
have been cut in half.

 Eight countries in sub-Saharan Africa—Botswana, 
Ethiopia, Ghana, Malawi, Mozambique, Namibia, 
South Africa and Zimbabwe—reduced new HIV 
infections among children by 50% or more since 
2009.

 Three countries—Nigeria, South Africa, and 
Uganda—accounted for 48% of all new HIV 
infections in sub-Saharan Africa in 2013

 2-4% is lost every year from economic growth in 
countries that are highly affected by HIV/AIDS.
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ABOUT THE GLOBAL FUND

Over the course of the last decade, the Global Fund has become the single most powerful tool in the fight against 
AIDS, tuberculosis, and malaria. About 95% of the Fund’s total funding comes from donor governments and the 
remaining 5% from the private sector and innovative financing initiatives. With these contributions, the Global Fund 
provides 82% of all global financing for TB, 50% for malaria, and 21% for AIDS. 

Global Fund resources, together with investments from countries, the private sector, and other bilateral donors, 
have helped change the course of these three deadly epidemics since 2002. More than US$26 billion in grants to 
more than 140 countries have translated into real impact on the ground, providing:

 Antiretroviral treatment for 6.6 million people living with HIV/AIDS;

 Counselling and testing sessions for HIV for 360 million people;

 410 million insecticide-treated bed nets to protect kids and families from malaria;

 Detection and treatment services for 11.9 million cases of tuberculosis; and

 Basic care and support for HIV for 7.1 million orphans and vulnerable children.

The Global Fund held its fourth replenishment conference in early December 2013, during which donors pledged 
more than $12 billion to fight the three diseases between 2014 and 2016. This total represented the greatest 
amount ever pledged to the fund and roughly 30% more than the previous 3-year cycle. Now it’s time to make sure 
governments – including ours – make good on their pledges.
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ABOUT ONE, MOLESKINE, & (RED)

ONE is a nonpartisan grassroots campaign and advocacy organization backed by more than 3 million people 
globally who are committed to the fight against extreme poverty and preventable disease, particularly in Africa. It is 
made up of Democrats, Republicans, Independents, students, parents, people of all faiths and those who profess 
no faith. ONE holds world leaders accountable for the commitments they’ve made to fight extreme poverty and 
campaigns for better development policies, more effective aid, and trade reform.

ONE also supports greater democracy, accountability, and transparency in developing countries so resources can 
most effectively be deployed. ONE achieves change through advocacy, awareness, and action. ONE works closely 
with policy experts, African leaders, and anti-poverty campaigners to mobilize public opinion in support of tested 
and proven solutions.

Moleskine is a brand that encompasses a family of tools for creativity and productivity: notebooks, diaries, device 
covers, journals, digital apps, bags, writing instruments and reading accessories. They are the essential objects that 
we keep close as we navigate our physical lives and engage with our digital communities. They are the objects that 
identify us wherever we are in the world and invite us to imagine what will become the cultural heritage of tomorrow. 
www.moleskine.com

(RED) was founded in 2006 by Bono and Bobby Shriver to engage businesses and people in the fight against AIDS. 
(RED) partners with the world’s most iconic brands who contribute up to 50% of profits from (RED)-branded goods 
and services to the Global Fund. (RED) Proud Partners include: Apple, Starbucks, The Coca-Cola Company, Bank 
of America, Beats by Dr. Dre, Belvedere, Claro, Galaxy, SAP, Telcel and Live Nation Entertainment. (RED) Special 
Edition partners include: Molekine, aden+anais, Jonathan Adler, Theory, HEAD, Kidrobot, Mophie, FEED, Sir Richard’s 
Condom Company, Shazam, Square, Girl Skateboards, Nanda Home, Bottletop, Fatboy USA and Bed Bath & Beyond.

To date, (RED) has generated more than $250 million for the Global Fund to fight AIDS, Tuberculosis and Malaria, 
to support HIV/AIDS grants in Ghana, Kenya, Lesotho, Rwanda, South Africa, Swaziland, Tanzania and Zambia. 100 
percent of that money goes to work on the ground – no overhead is taken. Global Fund grants that (RED) supports 
have impacted more than 40 million people with prevention, treatment, counseling, HIV testing and care services.

(RED) is a division of The ONE Campaign. Learn more at www.red.org.

http://www.moleskine.com
http://www.red.org/

